ANGELA D. MCCORKLE

SUMMARY

Results-driven Marketing professional with over twenty years of experience developing and implementing strategies and programs that result in sales growth and increased profit. 

Key strengths:

Social Media/Digital Marketing

   
 Budgeting/Sales Analysis
Trade and Consumer Promotions


 Business Development
Copywriting





 Customer Service
SEO/Google Ads




 Project Management

Key Customer Account Management
 

 New Product Introductions
Data Entry





 Organization and Attention to Detail
Organize and Implement Event Marketing

 Interpretation of IRI Data into Action Plans
PROFESSIONAL EXPERIENCE

Develey Mustard & Condiments. Dyersburg, TN



February, 2019 – June, 2020
Marketing Manager
Responsible for creating, managing, and executing the Marketing and Advertising plan for a new retail brand and product line.
( Developed branding strategy for new retail brand launch.
( Successfully launched new product line into one of the top retailers in the country.

( Created and executed Social Media/Digital Marketing strategy and campaign to build brand awareness and consumer pull through.
( Developed and executed Event Marketing program for sampling products to target consumers in key markets.
( Developed and managed marketing budget and plan for 2019-2020.
Damico Marketing LLC. Nashville, TN 



September, 2016 – November, 2018
Partner/Marketing Account Manager
Served as a Marketing/Advertising consulting partner, providing Marketing, Media and Advertising services to clients that include (but not limited to) assisting in the development of annual and long-term Marketing plans, developing and managing the implementation of the overall advertising and brand strategy, directing all media buying strategies and functions, and developing consumer promotions consistent with brand strategy.

Goolsby's Country Sausage Co., Nashville, TN



August, 2015 – August, 2016
Retail Sales Manager

Responsible for managing a new customer relationship with Kroger.  Other responsibilities include securing new business relationships and managing current customer relationships with Independent grocers.
( Successfully secured distribution in 62 Kroger stores in Middle Tennessee.

( Increased depth of distribution in independent stores by successfully selling in the full product line.
Purnell Sausage Co., Nashville, TN





January 2014 - July, 2015
Retail Sales Manager
Responsible for developing relationships with all Kroger and Wal-Mart store managers in the Middle TN Marketing area. Other responsibilities include Marketing and Media projects/initiatives.
( Successfully developed a strong relationship with the top buyers/merchandisers at Kroger corporate in Nashville, TN.
( Interfaced daily with retail store management to service the product needs at retail and promote the Purnell brand.

( In cooperation with marketing, helped launch new products and services.
( Implemented the execution of strategic annual/long-term marketing plans in order to meet and exceed sales and revenue commitments/goals.
Pony Mailbox & Business Center





July, 2010 – November, 2014

Vice President

Successfully developed the infrastructure and marketing plan to include purchasing, point of sale and sales directive for a growing family business.



Damico & Dedden Marketing Services, Nashville, TN


June 2005 – December, 2012
Senior Project Coordinator/Account Executive
Managed the agency's largest account, serving as the primary liaison between agency staff, client marketing team and outsourced vendors.  Developed and trained key account sales personnel on advertising/marketing plans.  

Adhered to budget and communicated updates to client team.

( Interfaced with client leadership to identify vision, set priorities and balance competing PR needs.

( Researched and developed materials to enhance public image/awareness.
( Managed and developed newspaper, radio and TV advertising campaigns to meet budget requirements. 

( Assisted with the client's advertising strategy, ad message and creative development by working closely with the media director, marketing director and upper-level management.
( Collaborated with the client to design effective targeting solutions including behavioral, contextual and demographic. 
( Consulted with the client to determine business goals and objectives. Provided innovative solutions that met or exceeded client's expectations.
EDUCATION

Bachelor of Science in Business Administration, 1999

University of Tennessee Martin

Major - Marketing

ADDITIONAL SKILLS

Proven business judgment - ability to prioritize and solve problems; strong project management expertise; excellent analytical and quantitative skills; excellent communication skills (both verbal and written), strong presentation and leadership skills; proficiency with Social Media, Microsoft Word, Excel, Access, Power Point and IRI Analyzer software.
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