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Heading: Nautilus Pompilius
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn 
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz           

Subheading: Kanit ExtraLight Italic
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn 
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz    

Other: Kanit ExtraLight
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn 
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz   
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Step Afrika! Poster

ALPHA PHI ALPA FRATERNITY BRAND GUIDELINESSection 1: Identity and Logos

Primary Fraternity Logos

The primary originization “Mission Focused” ALPHA PHI ALPHA® identity leverages Alpha’s tagline and is the preferred option for most com-

munications.

 

This version can be used when the design calls for a more basic ap-

proach. It is a good option for back covers.

The Alpha Phi Alpha brandmark may be used in situations where 

space constraints are highly limited, or where the brandmark acts as 

a support graphic.

 

BASIC OPTION

PRIMARY IDENTITY

LIMITED SPACE OPTION

ALPHA PHI ALPHA
Mission Focused

or

GORILLA ACTIVITIES BOARD

ENGAGE. CONNECT. LEAD.
To our guests with disabilities, please indicate if you need any accommodation(s) to 
participate in this event by contacting Campus Activites in advance of the event.  
620-235-4795 or campusactivities@pittstate.edu 

@PITTSTATEGAB

featuring an opening showcase by

september 23rd, 2019 at 7pm
   Bicknell family Center for the Arts

Tickets and information
   psu Weede ticket office
   620-235-4796

Psu Students (with id):
   free in advance, $3 at the door

staff/Faculty/Community: $5 tickets

tickets available now

2019 Medium School Best Multi-Color Poster/Flyer  
at NACA Central Regional Conference



Splash Drink Bottles
Gold Addy Award at AAF Heartland 2020 Addy Awards



made by bees, 
to save bees
Our Baby Bee products are always 
made with bees in mind. We practice 
safe beekeeping, making sure our bees 
are happy and healthy. A percentage 
of every purchase goes towards 
research to help protect the bees in 
order to ensure our fuzzy friends stick 
around for a long time! And as long as 
there are bees, there will be delicious 
fruits, veggies, and honey!

HONEY BBQ SAUCE
with brown sugar base
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I’m happy when 
i’m buzzy! Get it?

NET WT 24 OZ (684g) 0 456183 0

DISTRIBUTED EXCLUSIVELY BY
BABY BEE’S HONEY PRODUCTS
BUMBLETOWN, MI 49805

*

Nutrition Facts
48 servings per container
Serving size 1 Tbsp (17g)
Amount Per Serving

Calories 25
% Daily Value*

Total Fat 0g 0%
Saturated Fat 0g 0%
Trans Fat 0g

Sodium 220mg 10%
Total Carbohydrate 6g 2%

Dietary Fiber 0g 0%
Total Sugars 0g

Includes 0g Added Sugars 0%
Protein 0g 0%
Not a significant source of cholesterol, vitamin D, calcium,
iron, and potassium
*The % Daily Value (DV) tells you how much a nutrient in a
serving of food contributes to a daily diet. 2,000 calories a
day is used for general nutrition advice.
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INGREDIENTS: CANE SUGAR*, SEA SALT, HONEY*, BROWN SUGAR*, PAPRIKA*, DEHYDRATED 
GARLIC*, CHILI POWDER*, CELERY*, ORANGE PEEL*, BLACK PEPPER*

*ORGANIC INGREDIENTS

N
utrition Facts

About 19 servings per container
Serving size

1/4 tsp (1.5g)
A

m
ount Per Serving

C
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0
%
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aily Value*

Total Fat 0g
0%

Saturated Fat 0g
0%

Trans Fat 0g
Sodium

 130m
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ietary Fiber 0g

0%
Total Sugars 0g

Includes 1g Added Sugars
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uch a nutrient in a
serving of food contributes to a daily diet. 2,000 calories a
day is used for general nutrition advice.
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Barbecue Sauce Combo



WEEGEE
(1899 – 1968)

By Steven Kasher

Weegee, born Usher Fellig on June 12, 1899 
in the town of Lemburg (now in Ukraine), 
first worked as a photographer at age four-
teen, three years after his family immigrat-
ed to the United States, where his first name 
was changed to the more American-sound-
ing Arthur. Self-taught, he held many other 
photography-related jobs before gaining 
regular employment at a photography stu-
dio in lower Manhattan in 1918. This job led 
him to others at a variety of newspapers un-
til, in 1935, he became a freelance news pho-
tographer. He centered his practice around 
police headquarters and in 1938 obtained 
permission to install a police radio in his car. 
This allowed him to take the first and most 
sensational photographs of news events 
and offer them for sale to publications such 
as the Herald-Tribune, Daily News, Post, the 
Sun, and PM Weekly, among others. During 
the 1940s, Weegee’s photographs appeared 
outside the mainstream press and met suc-
cess there as well. New York’s Photo League 
held an exhibition of his work in 1941, and 
the Museum of Modern Art began collect-
ing his work and exhibited it in 1943. Wee-
gee published his photographs in several 
books, including Naked City (1945), Wee-
gee’s People (1946), and Naked Hollywood 
(1953). After moving to Hollywood in 1947, 
he devoted most of his energy to making 
16-millimeter films and photographs for his 
“Distortions” series, a project that resulted 
in experimental portraits of celebrities and 
political figures. He returned to New York in 
1952 and lectured and wrote about photog-
raphy until his death on December 27, 1968.
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Weegee’s photographic oeuvre is unusual in that it was suc-
cessful in the popular media and respected by the fine-art 
community during his lifetime. His photographs’ ability to 
navigate between these two realms comes from the strong 
emotional connection forged between the viewer and the 
characters in his photographs, as well as from Weegee’s skill 
at choosing the most telling and significant moments of the 
events he photographed. ICP’s retrospective exhibition of his 
work in 1998 attested to Weegee’s continued popularity; his 
work is frequently recollected or represented in contemporary 
television, film, and other forms of popular entertainment.

Probably few policemen have seen as much violent sin as 
Weegee did. Specializing in crime and catastrophe, Weegee’s 
work is regarded as some of the most powerful images of the 
20th century. His profound influence on other photographers 
derives not only from his sensational subject matter and his 
use of the blinding, close-up flash, but also from his eagerness 
to photograph the city at all hours, at all levels: coffee shops at 
three in the morning, hot summer evenings in the tenements, 
debutante balls, parties in the street, lovers on park benches, 
the destitute and the lonely. No other photographer has better 
revealed the non-stop spectacle of life in New York City.

During the 1930s and 40s Weegee worked as a freelance news 
photographer in New York City, and was the first private cit-
izen to gain access to police radio transmits. He lived across 
the street from Manhattan police headquarters waiting for the 
inevitable call that would announce another gangland execu-
tion, botched hold-up, or crime of passion.
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Weegee’s first book, Naked City, was a runaway success, mak-
ing him an instant celebrity who suddenly had assignments 
from Life and Vogue. He was among the first to fully realize the 
camera’s unique power to capture split-second drama and ex-
aggerated emotion. By the mid-40s, Weegee photographed the 
furred and bejeweled grandes damesat the Metropolitan Opera 
and celebrities such as Marilyn Monroe, Andy Warhol, John F. 
Kennedy, and Liberace, as well as his beloved street people.

No other photographer has ever portrayed a city with Wee-
gee’s level of intimacy, amorality, complicitness and humor. 
While his intent was simply to photograph “the soul of the 
city I knew and loved,” his unflinching eye set the trend for 
young, edgy photographers in the 1960s. He strips the citizens 
bare, all of them, poor, rich and middling. There is no looking 
down or looking up: he is too mixed up in everything he sees, 
too much part of the shenanigans, exposing the bare truth of a 
city filled with hungers, lusts, and passions.

92 SHOT

“I want imagination in the photographs 
I take. It’s like a prologue. You wonder, 
‘What’s going on?’ You feel something 
is going to happen.”
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In her series entitled “Utatane” (2001), a Japanese word that 
defines a state between wakefulness and sleep – dozing per-
haps,the artist demonstrates a concentrated intentness on 
what she calls “the little voices that have been whispering to 
her since childhood”. These are the source upon which she 
draws, the intimate origin of a world described here accord-
ing to a highly personal aesthetic: Utatane re-creates a frag-
mentary and fleeting world in which every detail relates to 
notions of birth, life, death and the passage of time.

Whatever her mood, Rinko Kawauchi says that taking pic-
tures is as natural to her as drinking tea: she seizes upon 
anything that strikes her; insects, children, animals, scraps of 
ordinary life, tiny scraps of life that embody – more often than 
not – the ephemeral. Inexhaustibly, her work constructs a new 
kind of inventory, the unacknowledged purpose of which is to 
emphasize the connections between human beings and the 
natural or animal world. Her subject-matter is, in appearance, 
banal: a pan with eggs to be fried, worn rope, a child seen 
from behind, a dead bug and so on. But there is always an-
other dimension. Rinko Kawauchi’s eye feeds off a wealth of 
everyday images in order to display poetic force – a process 
which may sound hubristic but actually conducted with char-
acteristically Japanese discretion.
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"No other photographer has better revealed the 
non-stop spectacle of life in New York City."

94 SHOT

Rinko Kawauchi Interview

“In Illuminance I found what 
beauty and richness is.”

How, when and why you decide to do Illuminance?
Lesley Martin -who is editor at Aperture- and I had talked 
about hoping to publish a book together in the near future 
long time ago. So we met again around 3 years ago. Then we 
decided to publish the book.

I’m a fan of your work and almost every book you’re famous 
for has been published by Foil. What are the reasons to 
work with a different editor? What are your thoughts about 
photo books in the future? Do you consider doing digital 
editions for IPads or any other tablets?
I’ve published many books with Foil, but I wanted to publish 
with others editors as well. It was great experience to work to-
gether with Lesley Martin at Aperture. This is the first time I 
have published with a US publisher. This way the book will be 
easy to get in US and Europe. I’m thinking of making digital 
editions if someone give me the opportunity.

What are the main ideas behind the edited pictures in 
Illuminance? How do you manage a flow? Where does the 
meaning of you discourse come from?
I wanted to see what is our world through my works. This is my 
motivation. I think our world is made of lots of fragments. That’s 
why I made sequences of equal images (same size, same way).

How and why you decided to print Illuminance’s photos 
in double sheets joined with space in between? It has a 
special physicality when I flip the pages. My interpretation 
is that you can see the prints through direct light. You can 
“illuminate” the photos.
I like your interpretation! But my intention would be to con-
nect every image. It suits my concept. Also, I like the idea that 
some air got caught between an image and the next.

We can see some biographical aspects of your intimate life 
in Illuminace, as is the case in the X-ray picture. How do 
you see your own life when you transform it in a piece of 
work? Is it therapeutical in some way?
I could say that Illuminance itself is my life. The process of 
making my work is therapeutic for my mind.

What kind of things did you discover assembling your 
photos for Illuminance? Did you realize something you did 
not notice when you started to work on the book?
In Illuminance I found what beauty and richness is. Usually, I 
shoot without thinking (I mean not too much thinking), and 
after shooting I find something.

What is your next project? Illuminate us.
I’m using a 4×5 large format camera for my next project. And a 
digital camera as well. I’m enjoying the new format and texture.
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Magazine Spreads


